
 
 

WHAT ARE YOU DOING TO LEVERAGE 
STRATEGIC ALLIANCES? 

  
Are you a Talk Show Host? What are you 
doing to leverage your sphere of strategic 
alliances and become nationally syndicated?  
 
Are you a corner baker? What are you doing 
to leverage your strategic alliances into 
expanding into a bakery chain?  
 
 Are you a stay-at-home mom looking to get 
more likes on your Facebook page? What are 

you doing to leverage your personal strategic alliances? 
 
Most people have many strategic alliances yet they might not recognize them or the 
major opportunities they could bring if they only leveraged them.  
 
What exactly is a strategic alliance?  
 
During your Talk Show interview with Marketing & Business expert Marsha Wright, she 
can explain, "A strategic alliance is the joining for profit or other beneficial gain of two 
parties whether for increased revenue, marketing, brand positioning or leveraging 
opportunities that only an strategic alliance can make happen”. 
 
According to Marsha, that anywhere you look, from Kimye to Samsung, Microsoft to 
Facebook, Netflix to Twitter, there are strategic alliances taking place daily that affect the 
way the world works and fires up the publicity engine causing spikes in revenue, stock 
prices and multimillion dollar endorsement deals.  
 
How do they do it? What makes a good strategic alliance? How do you leverage them to 
grow your business? Why aren’t smaller businesses tapping into this strategy on a micro 
level? Are corporations skating too far outside their expertise in order to gain more social 
influence? These are just some of the questions Marsha Wright can answer during your 
interview.  
 
Marsha is a TV business expert, serial-entrepreneur and host of the ‘Leveraging Strategic 
Alliances Global Summit.' On strategic alliances, says Wright, “Companies and even 
music artist are accelerating revenue generation with unusual connections, in order to win 
in the ‘engagement war’ with the buying public," adding, "Some strategic alliances are 
doomed to fail as the parties are just not sufficiently bought in to the real desires of their 
confederate, due to trust issues or outright lack of foresight to the post launch 
announcements”. 



 
“The positives of strategic alliances that are formed properly," says Wright, “are endless, 
and mostly without hefty financial investment on the front end for small businesses. The 
payoff is more exposure, more profit faster – and that helps company cash flow and 
ultimately the economy immensely”. 
 
Wright’s new book ‘The Secret Collaborative Economy’ is set to hit Amazon in July 
2013.  It describes in detail what tangible benefits small businesses and corporations can 
gain from creating an established Strategic Alliance Department; and working through 
this department for holistic business success from sales to recruiting great people.  
 
In addition to giving strategic alliance advice for businesses, Marsha can also talk about 
strategies for Leveraging Strategic Alliances in personal life to get hired, to improve 
social media, to boost household income, to organize a family function or to even meet 
celebrities. 
 
 
ABOUT MARSHA WRIGHT... 

Marsha Wright is an acclaimed TV Business 
Expert, International #1 Bestselling Author, 
Serial-Entrepreneur, Syndicated Columnist 
and prolific Business Speaker with her own 
business portfolio spread globally in numerous 
industries. 

Famed for her British no-nonsense approach, 
she is a mastermind with exceptional and 
intriguing insights on income generation, asset 
attraction, building net-worth, sales & 
marketing strategy and brand-positioning; 
which are sought out by multi-millionaire 
entrepreneurs, CEO’s, leaders, executives and 

affluent clients all over the world. 

Her media appearances have exposed her message to over 7 million people, and her reach 
exceeds 40 countries. 

Wright’s early life is a sharp contrast to her latter successes. Despite being a high school 
dropout, she has a particularly inspiring rags-to-riches story.  Her early teens were spent 
living in children’s group homes but that didn’t stop her veracious appetite for 
significance and success. 

A complete life turnaround took place in her mid-teens after meeting her first mentor. 
 She became a young entrepreneur starting her first business at 17, and since has built and 
acquired an impressive portfolio of brands. Not stopping there, she has always placed a 



high priority in ‘giving back’ and has invested in the success of over 1,000 business 
owners who have been mentored by her and her companies. 

Her interests as a serial entrepreneur include a high-end consulting firm Dew Point 
IEMC™, a business mentorship organization Tycoon Inc., a media & publishing 
company CNOW Media & Publishing International, Opes Kaufmann Equity, Investment 
& Acquisitions  an investment firm, and additional ventures and brands in the restaurant, 
software, logistics and business services sectors. 

She has an impressive range of finely tuned skills have been honed and utilized by highly 
discerning clients the world over; with notable specializations and disciplines in: 

• Leveraging Strategic Alliances™ 
• Increasing Profits    
• Sales and Marketing Strategy 
• Developing and Maximizing Distribution Channels 
• Entrepreneurship within Organizations & Leadership Development 
• Problem Solving  

 

MEDIA CONTACT: 

USA & Canada: +1 323 300 6027 

Australia: 0862 252 060 

England & UK: 0207 1 124 874 

Worldwide: +44 2071 124 874 

E-mail: media@marshawright.com 

 


